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N 1990, the Organic
search Foundation
€ading champion of
ners and ranchers.

Ne envision a future where
R Sorganic farming is the principle

: W% orm of agriculture - contributing
| | O healthy and resilient people,
€ats s a frm, | /xecosystems, and economies.
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~ POLICY

OF*RF iadvoc:ates for federal
prcpgrams and policies that support
thaa needs of organic agriculture,
ensurlpg the voices of organic
far'mers and ranchers are heard in
Washlpgton D.C. We pUs’h policy
makers and USDA staff to enact
laws and regulations that support

- climate-friendly farming practices.

;RESEARCH

on ~farm research that advances
sd,i‘entlflc knowledge, and the
ecologlcal and economic prosperity
of’organlc farming. Our,research
grant program provides s}eed funding
for researchers and farmers to find

or‘ganfc farmers and ranchers today.
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‘advancing organic agriculture.

‘QFRF[ldentlfles and funds innovative ;

solutlons to the top challenges facing _»

EDUCATION

OF‘RF translates research findings
mto free educatlonal materials that
help organic farmers and ranchers
mﬂplerpent regenerative organic
pﬁéctlces particularly focusmg on
soil health. We coIIaborai’e with
farmefs across North America to
create and share these practical
tools élnd platforms with the goal of
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g ampaign, A Path to Resilience, is designed to jn
org expand organic acres, and ensure federalpalici

and anic practices as part of a nationalc mqtqsv lution. ThIS will heI
. remo e ha ful chemicals from our food em and build our soils to |
m,ga e climate change and strengthep‘farm reS|I|enCe—aIHfa mg to
h péople ecosystems, and esononﬁs
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nsumer education and rategic federal policy advocl” |Ilfleiadl
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“legislators to pay closer attention to nic in our fight to curb climate \
change. This is critical toprep *23 Farm Bill, and g % 5
administration whojis committed to climate solutions. Now | to buile

coalitions W|th N Lﬁmaan policy-makers a like.

TS,
While we are- ﬁrgud of our g uring ge first year of this project, we ne
an ev?'\ larger megaphone to con e this momentum through our onllpe, w
presence and collaborative advocacy platform. ” \ \ \
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~on socl,_él medna platforms subscribers '
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145,000
FOLLOWERS W ‘
on social media l

48,000

and research :
publications downloads



IMPACT PARTNER

Impact Partners do more than help keep the lights on. You
produce ground-breaking research on critical environmental
and farming issues, help us create free educational materials for
farmers and ranchers, ensure policy makers understand the
importance of organic and research needed to improve it, and
demonstrate to consumers the importance of fighting climate
change with organic farming practices.

In these uncertain times, your support helps us create systemic
change in our food system, making agroecology and organic
production the norm. We believe now is the time to invest even
more in our future, and we can’t do that without your support.

AMENITIES INCLUDE

We're excited to connect your brand'’s values with our mission. You
will receive all amenities listed on the Partner Benefits slide, along
with the following items (to be discussed in more detail!):
- Sponsorship of one of our projects (e.g., farmer webinar)
. Co-written social media posts/blogs/interviews to highlight
your commitment to organic farmers.
- Recognition as an “Impact Partner” on annual fundraising
events without needing to financially sponsor the event.
- Integrated social media and communications collaboration.



GENERAL SUPPORT PARTNER

You will support OFRF'’s foundational work to increase the
success of organic farmers and ranchers across the U.S.
through farmer focused research, education, outreach, and
advocacy programs.

Your investment ensures we can continue to identify the
most pressing challenges facing organic farmers and
ranchers, fund innovative research that finds solutions to
those challenges, develop free educational resources for all to
access, educate the public about the ways organic farming
practices can help us fight climate change, and amplify the
voices of farmers and ranchers from around the U.S. through

$2 Al (1~ \ our work on Capitol Hill.
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AMENITIES INCLUDE

Depending on the level that you give (next slide!), we are eager to
share your support of our work with our far-reaching community
on our website, educational materials, social media and more.




RESEARCH PARTNER

OFRF grants provide seed funding to innovative on-farm research
projects that advance the scientific knowledge, ecological
sustainability, and economic prosperity of organic farming.

Through an LOI and full proposal process, our objective review
committee ensures that the projects we fund are science-based
and farmer-led. Based on the National Organic Research Agenda
(NORA) report, our research grant priorities are focused on solving
common challenges facing organic farmers nationwide.

AMENITIES INCLUDE

Depending on the level that you give (next slide!), we are eager to
share your support of our work with our far-reaching community
on our website, educational materials, social media and more.



We are proud to
recognize you in the Visionary
following ways! $25,000

Placement in monthly e-newsletter
15,200+ recipients

Innovator Sustainer
$15,000 $5,000

Recognition on annual donor
publications

Donor profile and logo on partner page
of OFRF website
55000 annual website visits

Logo only

Regular social media acknowledgements
145,000 followers; 2 million person reach

Acknowledgement on blogs and other
OFRF news articles

Logo recognition on homepage
55000 annual website visits

Ability to choose your name recognition
across our platforms (ex. climate partner,
research partner)

PARTNER BENEFITS



- Align your brand’s organic values by creating a cause

marketing agreement with OFRF. This will ensure that your
consumers, who care about farmers as well as the health and
environmental impacts of our food system, know where you
stand.
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“‘1‘!‘!‘%\‘\\%“%25 "'ii! CAUSE MARKETING PARTNER

SAMPLE AGREEMENT

Agreements can look different depending on what works best for
your brand. We look forward to learning the ways you would like to
partner, and building an agreement together!

Here are sample options:

- Percent of sales agreement, with a minimum commitment
of $10,000

- OFRF logo placement on your brand'’s packaging or product

. Co-produced articles/interviews, social media, and links to
partner pages

- Your company’s logo would receive gratitude placement in
OFRF monthly e-newsletter, social media, website, and
more (see previous slide for more details).




THANK YOU TO OUR SUPPORTERS

B2 General
JUNDBER( Mills

FAMILY FARMS®

Marrone
@ Bio Innovations

Natural Products for Pest Management

Driscolls

Only the Finest Berries”
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HALEY BARON, PARTNERSHIP & DEVELOPM ENT MA@ER: (415) 340-2296 / haley@ofrf.org
BRISE TENCER, OFRF EXECUTIVE DIRECTOR: (81426 -6606 / brise@ofrf.org :



